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3. R TH—ERY (s http//enn.com) #3F  ¥  - Prescription plan: In an effort to deal
with their weight problems , some Americans changed what they ate through low carbohydrate diets.
Those looking for an easier way tried fen-phen, an appetite suppressant whose results were negated
by potentially lethal side effects. The popularity of fen-phen was symbolic of the dramatic .
proliferation of pharmaceuticals. Some of the most widely used drugs are Prozac intended to help
with depression; Viagra which created a profitable market for treating erectile dysfunction; and Ritalin,
which is used to treat ADHD (Attention Deficit Hyperactivity Disorder). Americans'.ability to acquire
prescription drugs got a boost in the late 1990s, when the FDA loosened restrictions on how drug
companies can advertise. | (25%)
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(1) #3HERMIL (market segmentation)
(2) e % (brand equity)

(3) £ %4& (discriminatory pricing)
(4) A %4745 (direct marketing)
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